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High performance. Delivered.

The CMO-CIO disconnect

Bridging the gap to seize the digital opportunity

Highlights from the Accenture Interactive

CMO-CIO Insights survey.
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The crux of the issue: who operates the technology
to drive outcomes, who controls the design of
customer experiences.

Split from the start 0

of ClOs want to be e Short_CIrCUItlng

aligned with CMOs.

in the C-suite

of CMOs want CMOs rank IT
to be aligned.

organization to
collaborate with.

But CIOs rank
marketing...

behind business units,
sales and the CFO.

But #10 for CIOs

of ClOs
469

Driver for ClOs

3 in 10 ClIOs

4500

of ClOs

Five imperatives to close the trust gap
|dentify the CMO as the Agree on key business levers for
Chief Experience Officer (CXO). ==/ marketing and IT integration.
Accept IT as a strategic .
partner with marketing, not Dhevelop trgst by doing just
just as a platform provider. U UG
Change the skill mix. Marketing should become
more tech savvy and IT should become more

X agile and responsive to market demands.

Find out more www.accenture.com/cmo-cio_insights
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